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As a partner of Tony Buffomante and Team BRE, your organization will receive significant

exposure at the Ford Racing Mustang Challenge Pro Series events in front of spectators and

racers. These events, which accompany the largest professional sports car racing series in the

United States, are covered in all major motorsports magazine, newspaper and Internet outlets.

As a three-time national champion, and multiple race winneri n | ast year 6s champi
get maximum coverage from press and spectators alike.
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The
Right
Driver Series Markets

Partnership Value
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It takes a full compliment of the right components to achieve marketing partnership value. The
following pages describe these components and how your organization can benefit from our
relationship.
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Tony Buffomante - Owner / Driver

Tony Bufomante is a Principal with KPMG LLP's IT Advisory Services practice in Chicago, Illinois. He
has been racing karts, cars and offshore powerboats for over 20 years. Tony's career highlights
include Championships in Star Formula Mazda, the Sports Car Club of America (SCCA) Runoffs and
the National Auto Sport Association (NASA).

Auto Racing
A 2009 Ford Racing Mustang Challenge Multiple Race Winner and Podium Finisher

A 2008 Ford Racing Mustang Challenge Podium Finisher and Fourth Place in the Season Championship
A 2007 NASA Super Touring 2 Series National Champion (10 Wins)

A 2006 NASA Factory Five Challenge Series National Champion

A 2005 NASA Factory Five Challenge Series National Champion

A 2001 Test Driver (Formula Atlantic, Formula 3, F2000, Formula Mazda)
A 2000 "One of the world's best young drivers": ON TRACK Magazine

A 1999 Formula Ford 2000 (3rd Place in Oval Crown Championship)

Th e A 1998 SCCA National Champion (Formula Mazda) / Driver of-the-Year
. A 1997 STAR Formula Mazda Pro Series Champion (8 Wins)
RI g ht A 1997 Team Green Academy
D r | V e r A 1996 STAR Formula Mazda / Formula Atlantic Race Winner

A 1995 Spec Racer Ford Pro Series / SCCA National Winner

A 1994-1993 USAC Formula 2000 Pro Series / SCCA Podium Finisher
A 1992 Rookie-of-the-Year SCCA Valvoline Runoffs (F2000 - 3rd Place)
A 1991 Spec Racer Renault Race Winner

A 1990-1985 World Karting Association (WKA)
9 WKA World & National Championships (Sprint / Enduro / Indoor / Dirt)

Offshore Powerboat Racing

A 2004 APBA / Great Lakes Silver Cup Series Champion

A 2003 APBA / Great Lakes Silver Cup Series Champion

A 2002 APBA / Great Lakes Silver Cup Series Champion

A 2001 APBA Offshore Rookie of the Year (4" in Championship)
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Buffomante Racing Enterprises (Team BRE) principals, Angelo Buffomante, Tony Buffomante and Michael Stahl have over

70 years of combined motorsports experience. After spending numerous years climbing the auto racing ladder, winning

national and professional championships in formula cars, the team took a dramatic turn to the water, spending the 2001-

2004 seasons racing offshore powerboats. While the sea provided similar success for the Buffalo, NY based team, the

teambébs true passion remained on the track. I n 2005, Team BRE
Series, sanctioned by the National Auto Sport Association (NASA).

In the Five Challenge Series, Buffomante rattled off 5

unanswered victories, wrapping up the East Coast Points
Championship and the National Championship at Virginia
International Raceway. BRE returned to defend their

National title in the in 2006., and after winning again in

several season events, Tony Buffomante once again led

every |l ap of the national champ
second consecutive national title.

Looking for a new challenge in 2007, the team re-configured
their Ford Cobra to meet2cNhN&SSAOD:
rules, to race against higher horsepower sports cars. New

cl ass ésame r eBsuuflftosmaomtideréteh against
the diversified field of Corvettes, Vipers, Mazdas, Ferraris, and
many others. The season ended with another NASA National
Championship victory at the famed Mid-Ohio Sports Car course,
making the team undefeated in National Championships since
their return to auto racing.

I n 2008, the team moved away f
replica, in favor of the modern Ford Mustang racer, the FR500S.
In their much anticipated return to professional sports car racing

in the Ford Mustang Challenge for the Miller Cup, Team BRE
scored podium finishes and an overall 4" place in the season
championship.

In 2009, Team BRE ended the season as the hottest team in the series, with two wins and a third in
their last three races. Tony Buffomante comes into the 2010 season opener as a championship
favorite, based on his past experienceand t he t e amd schampipnshipcesultse nt e d
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The Ford Racing Mustang Challenge for the Miller Cup presented by BFGoodrich Tires is a new
professional racing series co-developed by Ford Racing and Miller Motorsports Park. Utilizing the
new Ford Mustang FR500S and sanctioned by the Grand American Road Racing Association, the
series is a support series to major professional road racing events across North America.

A competitive point structure and
generous purses makes the Ford
Racing Mustang Challenge for the
Miller Cup the perfect affordable,
challenging platform for racers who
want to compete in a V8-powered,
rear-wheel-drive car on a level playing
field that will showcase driver ability in
high-profile events.

The FR500S is the newest addition to the Mustang
FR500 racing family and was co-developed by Ford
Racing Technology and Miller Motorsports Park.
Featuring a 4.6L 3-valve production engine and a
variety of Ford Racing performance parts, such as a
cold-air kit, high-capacity radiator and two-way
adjustable dampers and springs, plus BFGoodrich
g-Force R1 tires, the FR500S is the first race car built
by Ford Motor Company on a production line intended
l——— for sale to the public.
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Mustang and muscle car enthusiasts across the country will be following the Ford Racing Mustang
Challenge at some of the biggest Sportscar racing events of the season.

The
Right
Markets
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2010 Schedule

Ford Racing Mustang Challenge
Presented by BFGoodrich Tires

(Note: Location of Double Header To Be Announced)

Homestead-Miami Speedway
Miami, FL

Virginia International Raceway
Alton, VA

Lime Rock Park
Lakeville, CT

Watkins Glen International Raceway
Watkins Glen, NY

Mid-Ohio Sports Car Course
Lexington, OH

New Jersey Motorsports Park
Millville, NJ

Autobahn Country Club
Joliet, IL

TBA

Miller Motorsports Park
Tooele, UT

Grand-Am Rolex Sports Car Series

Grand-Am Rolex Sports Car Series

Grand-Am Rolex Sports Car Series

Grand-Am Rolex Sports Car Series

Grand-Am Rolex Sports Car Series

Grand-Am Rolex Sports Car Series

World Challenge

TBA

Grand-Am Rolex Sports Car Series

www.teambre.com

March 6-7

April 24-25

May 8-29

June 5-6

June 19-20

July 17-18

July 30-August 1

August 14-15

September 10-11
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The Benefits of Partnering with Team BRE

A Television and Internet Highlight Exposure (YouTube Channel, etc.): Clear, focused airtime
with ongoing mentions/interviews by announcers, the driver and team.

A Internet: Daily Mention, Linkage, logos, photos and/or news articles on dozens of Motorsports
related websites.

A Print Media: Ongoing mention, logos, photos and news articles in dozens of newspapers and trade
related publications i reaching millions of readers internationally.

A Hospitality/Client Entertainment: Make an everlasting impression on existing and future
customers with your hospitality area at each venue/event.

AfiBusiness to Businesso Re lHave directipersongcor@actpvithiFordi ni t i ¢
Racing, venue promoters and hundreds of other companies who have a presence at the race track.

A Target Preferred Customers & Specific Regions: The demographic range of
regular viewers/spectators of Ford Racing and Mustangs - along with the array of
major venues that host their racing events - gives the corporate sponsor numerous
choices in targeting specific demographics/regions for increased sales.
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